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SHARING

Mentions
Shares
Reposts
Reviews

SEO & brand content
that drives earned
media sharing & traffic

WEB PROPERTIES

Website

Blog Content

Social Media Channels
Email Marketing

Digital Media

Leverage owned earned, and paid media for
a comprehensive digital marketing strategy

People sharing &
engagement with
paid promtion

Earned
ADVERTISING

Pay Per Click

Display Ads
Retargeting

Paid Influencers

Paid Content Promotion
Social Media Ads

Gain more exposure to
web properties with
SEO and PPC

CREDIT: https://www .facebook.com/bluechimp
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Content is King

ontext is Queen
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Background: Tommy Challenges:
*Staff Accountant at Founder Technology *Wants to have a more modern
Accounting website, but isn’t the final decision-

*Completed his undergraduate maken
degree at Penn State and his masters . *Struggles with being seen as the
at Cornell University “young guy” in the office and being
*Has a serious girlfriend and two dogs BKEpes se ly a5 9 reault
(a Labrador retriever and a pug mix)

‘Common Objections:

Demographics:

*Male

*Age 34

*Annual HH income: $125,000

*| love the idea of a new website, by
my boss will never go for it! He
doesn’t see the value in new
technology.

*Id love to get started on a new
website, but | don’t think | can get

;Ir.'nve"s’ in aa townhouse-style condo in Hobbies & Interests: buy-in from my boss. He never takes
urban area & .
‘ *Running 5K races with his my ideas seriously.
girlfriend
Goals: *Watching Game of Biggest Fears:
*Become a senior accountant within Thrones *Getting stuck in a job and not
3-5years % Going out to brunch with advancing up the corporate ladder as
uickly as he'd like
*Achieve a salary of $80,000 so that Ci=Ting couDles b
he can purchase a single family home *Taking one nice vacation *Economic recessions that mean he’ll
never be able to retire
*Network aggressively in order to ol ye;Ir e es.tsbl!shed
tourist destinations

build professional contacts *Life passing him by too quickly

Credit: esmcslimited.com / onelfri.com
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1Da Al (Right Time)

Awareness

Consideration

OFFERS FOR EACH STAGE OF THE BUYING PROCESS

Purch
urchase w0}
OF THE
. FUNNEL <

Retention \

Advocacg « Customer testimonials * Demo video
MIDDLE EVALUATION + Advanced eBook » Product or solution focused whitepaper

* Catalogue * Product spec sheet
OF THE STAGE * Case study * Fregently Asked Questions page
FUNNEL + Free sample * Product or solution focused webinar
PURCHASE

BOTTOM STAGE * Free consultation * Free trial
OF THE « Pricing page * Estimate or quote
FUNNEL * Live demo * Coupon

(@ powered by search

Credit: blog.aweber.com / www.poweredbysearch.com
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COMPANY e

RESPONSIVE
]

RESPONSIVE
WEB DESIGN
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Boon1vnly (Right Place)

g nyquildayquil Sponsored v
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: WARNING SAN FRANCISCO, \
Y COLD AND FLU IS SPIKING \
\ NEAR YOU. \
Y PREPARE WITH NYQUIL & DAYQUIL SEVERE. :
Y

Y \
Y \
¥ \
\ \
\ sl
E of chidren :

Click here for $1 Off: http://bit.ly/INTTbK9

Use as directed. Keep out of reach of children.

Facebook & Instagram  “

® 103,346 likes

Credit: facebook.com/nyquil.dayquil nyquildayquil Take DayQuil Severe, because
instagram.com/nyquildayquil snow doesn't take a rain check. #NoSickDays
9
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Jods1nadoaunvaiu (3 Contexts)

RIGHT contents
to the RIGHT PEOPLE
at the RIGHT TIME
on the RIGHT PLACE
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Short-form KSd

Functional KS® Long-form ?

Emotional ?

Educate KSo

Entertain ? Evergreen KSO

Topical ?
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Evergreen Contents
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Evergreen Contents
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@ MakeWebEasy
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Topical Contents

Social Media
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CREDIT: contentshifu.com
siamblockchain.com
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Keyword Research Tools

Google Trends

Google Trends ~ Compare GoogleTrends ~ Compare <
o shopee @ lazada maiand, Pt
® shopee ® lazada
Interest by subregion Swregion v = % < < Related queries Rsing v & <& <&
Thaland v Past12months v Alcategories »  WebSearch v
1 intemational express
2 intemational express shopee
Interest over time 2 o<
3 shopeepay
4 shopee pay o
lozada
Inteest by subregion Suregon v = & O < Related queres Reng v & o <&
1 lazadas
2 cainiao lazada i ion
y 3 _adsense lazada co th

Credit: trends.google.com
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THE CREATIVE DATA ENGINE

40 TREND CENERAL €G3 Mandala i
[ .
o . gt avsun &2, T o
= s lo! % e overall 0 Facebook o Tuiter @ nstagram o Youtube
an1unasni COVID-19 ~ 141,596 47279 46,521 45917 1.879
Tus:ning
— « G nsziinyas { vt TopMentons  Geokcston  Focusfas  Umpwages  Time  Sentment  Questions  Typeof Mentins [ ::eon ]
el A anuam luaanduaasd
Keyword Timeline

tls’{i b ppinssnpuananse. -

e i “ Pt ' v s .

1,251,671 WHBLHWNG ] @
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i flanumanzanniola

Credit: trend.wisesight.com / mandalasystem.com
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Generative Al - Chatbot
4 .
Gemini a

ChatGPT Copilet

¥ Claude | | (fy perplexity
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Pinterest
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Ready to share

EXCELLENT 2.0

soumewworkplace
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z ‘ q p ‘ U l Auto enhance Adjust speed Record Collage
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Frame capture

Al tools

AutoCut Al avatars Video translator Al dialogue

s +
et =5
Al effects Al video

Photo editing

Photo editor Remove Al expand
background

Text to image
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Contact Me

w1nﬁomnqd‘év Digital Marketing Talks

LINE ID : @ajpong
Email :siripong@infotechmaker.com
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